
The web is working for 
American businesses.

Across the U.S., Google’s search and advertising tools 

helped provide $283 billion of economic activity in 2017.1 

Every month, Google helps drive over one billion 
direct connections, such as calls and online 
reservations, for businesses nationwide.1

Small businesses that use advanced digital 
tools, such as online advertising and data 
analytics, were nearly three times as likely to 
have created jobs over the previous year than 
businesses using basic digital tools. 2

In 2017, over 30 percent of clicks for U.S. 
businesses advertising on Google came from 
outside the country. Google tools are helping a 
growing number of American businesses find 
and connect with customers around the world.1

Google employs over 53,000 people full-time 
throughout the U.S. We’re proud to have 
locations in 21 states.1

The web is where business is done and 
jobs are created.
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Find out more at www.google.com/economicimpact
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Note: The total value that U.S. Google advertisers, website publishers, and nonprofits received in 2017 is the sum of the economic impact of 
Google Search, AdWords, AdSense, and Ad Grants. The value of Google Search and AdWords for businesses is the profit they receive from clicks 
on search results and ads minus their cost of advertising, estimated as $8 profit for every $1 spent. This formulation is derived from two studies 
about the dynamics of online search and advertising: Hal Varian’s “Online Ad Auctions” (American Economic Review, May 2009) and Bernard 
Jansen and Amanda Spink’s “Investigating customer click through behavior with integrated sponsored and nonsponsored results” (International 
Journal of Internet Marketing and Advertising, 2009). The economic impact of AdSense is the estimated amount Google paid to website 
publishers in 2017 for placing our ads next to their content. And the impact of Google Ad Grants is the total amount spent by grant recipients in 
2017. Please note that these estimates do not allow for perfect reconciliation with Google’s GAAP-reported revenue. For more information about 
methodology, visit: www.google.com/economicimpact/methodology.html.

Note: We measured the total number of clicks on ads posted by U.S. advertisers in 2017 and observed that when a business puts an ad on 
Google, on average over 30 percent of clicks on that ad come from outside the country.

2. Google/Deloitte, “Connected Small Businesses,” 2017
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The web is working for 
Utah businesses. 
Google is helping.

$4.13 billion

$4.55 million

20,000

of economic activity Google helped provide for Utah 
businesses, website publishers, and nonprofits in 2017.1

of free advertising was provided to Utah nonprofits through 
the Google Ad Grants program in 2017.1

Utah businesses, website publishers, and nonprofits benefited 
from using Google’s advertising tools, AdWords and AdSense, 
in 2017.1

http://www.google.com/economicimpact


Wine Racks America

Jeff Ogzewalla was a digital marketer 
who had spent years advertising and 
reselling products online. “For a one-man 
show in his basement, I was moving 
quite a lot of merchandise,” he recalls. 
“But then I realized that when it came to 
paying the bills, the margins for reselling 
products weren’t good enough. I needed 

to sell something that I could make.” 
Looking around, Jeff ruled out products 
made from textile, metal, and glass—
”anything that needed giant facilities,” he 
says—before deciding on wooden wine 
racks. “I had ordered one earlier that 
year. It wasn’t complicated, not finished 

Wine Racks America has 50 
employees.

very well, and I remember thinking, ‘I could 
make a better wine rack,’” he shares. In 
2002, Jeff launched Wine Racks America, 
building and selling wooden wine-cellar 
components out of his two-car garage.

Wine Racks America has always made 
high-quality products, but for many years, 
“our edge was that we were first and 
foremost digital marketers,” says Jeff. 
The company was an early adopter of 
AdWords, Google’s advertising program, 
which they still use to reach customers 
across the U.S. and Canada. “It is by far 
the largest revenue generator we have,” he 
notes. Google Analytics equips them with 
the customer insights to continually refine 
their marketing campaigns and online 
presence. G Suite tools, such as Docs, 
Sheets, and Drive, keep their internal 
operations running smoothly. And aside 

from the occasional trade show, all of 
their marketing budget goes to digital 
formats. “Google really has created a 
magic recipe to connect businesses and 
customers via their platform,” Jeff adds.

Today, Wine Racks America is a 
50-person team operating out of a 
29,000-square-foot manufacturing 
facility. They have grown at a double-
digit rate in recent years and, on 
average, fulfill 1,500 orders per month. 
The company has also expanded their 
product line to include complementary 
products, such as wine-cellar cooling 

systems. “When I started this business, I 
was just a digital marketer looking for a 
product to sell. I didn’t really understand 
how special wine cellars were to our 
customers,” Jeff shares. “But now I do. 
It’s one of those things people want to do. 
They think about it for years, and plan for 
it, and save up. Then they find us through 
this magical thing called the Internet. We 
never meet the person. We don’t really 
know each other, but we have this bond.”

www.wineracksamerica.com

“It’s been incredible to witness this e-commerce revolution 
the way I have over the last 20 years.”

JEFF OGZEWALLA, FOUNDER & CEO

SALT LAKE CITY, UTAH


